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The Community 
Getting Involved  

Online and Postal Consultation 

We carried out intensive communication and extensive consultation to 
co-develop and shape our Town Investment Plan. 

Our approach to engagement aimed to: 

•  Build awareness of the project and what it can and cannot do  

• Give the entire community of St. Ives the opportunity to take 
part and to be aware and understand St. Ives Town Deal  

• Gain input from as wide a range of residents and businesses as 
possible to guide the development of the eventual Town 
Investment Plan  

• Encourage expressions of interest and project ideas from 
stakeholders not already involved in the process  

• Gain feedback on the pre-submission Town Investment Plan 
from as wide an audience as possible across the St Ives area  

• Show transparency and accessibility of the board and their 
discussions  

• Provide measurable reach and engagement with outputs and 
outcomes  



We engaged with our communities through two major 
consultation rounds (postal and online), social media and the 
Town Deal website.  
Our consultation survey received over 1,069 responses, 917 
online and 152 via post.

• 53% of respondents live in St Ives

•  63% live in the town. 

• In terms of the age and profile of respondents:

•  Young people under the age of 17 were the highest age 
group (37%)

• 31% are in the 41 to 60 age group

• Most respondents (51%) are in employment. 

• Around 13% were unemployed and 16% retired, 
demonstrating that we successfully engaged with usually 
hard to reach groups.  

The response method showed slightly different trends: 

Online priorities included sports facilities, particularly the Sports 
Centre proposed by the school, and provision for young people 

Postal respondents also prioritised young people, but also low-cost 
housing 

From our engagement, training facilities and apprenticeships for 
young people received 11.5% of total responses. Almost 10% of 
responses were in favour of low-cost housing and a further 9.3% in 
favour of improved community and youth facilities around Penbeagle. 



1 Please note, 906 of 1,069 answered about where they live; 848 of 1,069 answered 
about where they work; 1,064 of 1,069 answered their age; 1,006 answered about 
their employment status 

 

Many of the suggestions and ideas coming from our community 
engagement have been shaped into projects for inclusion in our Town 
Investment Plan. 

Project idea (number of responses)
Improved sports facilities 755
Training facilities and apprenticeships for 
young people 600

Low-cost housing 511

Improved community and youth facilities 
around Penbeagle 487

Low carbon transport – buses, cars, and 
electric bikes 453

Investment in small business and start-up 
businesses 433

Local renewable energy generation 431
Better cycle routes linking St Ives with the 
wider area 406

Digital skills and technology training and 
development 365

Fish processing and selling facilities 307
More facilities for cultural and heritage 
industries 277

More business workspace 202



Young people 

We held a St Ives Youth Summit in February 2020 that brought 
together almost 50 young people in the town. We used the Summit to 
discuss barriers to opportunity that young people felt were important. 
This included how space is used in the town, safety and wellbeing, 
activities and local employment opportunities. 

Stakeholder and business engagement 

We reached out to local businesses and investors, education providers 
and public sector institutions through a range of methods. This 
included subgroups, public Zoom meetings, targeted social media 
campaigns and the Town Deal website. Our Town Deal Board has 
strong private sector representation. 




